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Introduction



RMAA is a cross-border 
marketing agency dedicated 
to connecting brands with the 
Russian-speaking audience.
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Russian digital market Overview
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Digital Media Ecosystem in Russia
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General View of Predominant Search 
Engines
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Social Media platforms in Russia
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26 H 18 M
PER USER, PER MONTH

-3.0% (-48 MINS)

YOUTUBE

28 H 42 M
PER USER, PER MONTH

YEAR-ON YEAR CHANGE

+9.1% (+2H 24M)

TIKTOK

10 H 24 M
PER USER, PER MONTH

YEAR-ON YEAR CHANGE

+1.0% (+6 MINS)

WHATSAPP

12 H 24 M
PER USER, PER MONTH

YEAR-ON YEAR CHANGE

-2.4% (-18 MINS)

VK

9 H 36 M
PER USER, PER MONTH

YEAR-ON YEAR CHANGE

-2.0% (-12 MINS)

INSTAGRAM



Messengers in Russia

Viber

VK Mess
Skype

Fb Mess

Zoom

Discord

WhatsApp

Telegram
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How to Assess the Demand for 
Products, Issues, and Niches in the 
Russian Market
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The service will help in solving the following business problems:



Advertising Systems and Tools in the 
Russian market

7.1 Paid search ads systems
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Where brands reallocate their budgets from Google Adwords

0% 20% 60% 80% 100%



7.2 Advertising marking

Data communication subjects and objects

An important innovation for 2022 was the mandatory labeling of advertising 
on the Russian Internet that was adopted on September 1. Now any online 
advertisement must be labeled, and all information about it must be submitted 
to the Unified Registry of Internet Advertising (ERIR) through the Advertising 
Data Operator (ADO). 



This is monitored by Roskomnadzor, and all participants in the advertising 
chain must provide it with information about advertisements displayed on the 
Internet. They will have to report both before and  of an advertising 
campaign.

at the end
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Who provides data? Who will get access 
to data?

Who communicates 
data from the market 
and issues a token?
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Labeling is necessary in any of these situations:

Advertising is information that is:



How to work with ODS
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To tokenize an advertisement, you need to:

Any advertising post is considered to be creative:

An advertising token is an ID



How advertising systems and agencies work with ad labeling

Maria Gorelova
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7.3 Social media targeting
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Targeted ads systems in Russia:



7.4 Video ads
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Where brands are reallocating their budgets from YouTube
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Advertising video networks in Russia
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7.5 Programmatic platforms

Demand Side Platform (DSP)
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7.6 Brand promotion on Telegram

There are four ways to advertise on Telegram channels:
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Telegram monthly active users (MAU), millions
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Marketplaces
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Community Management
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10. Influencer marketing

How the coverage of bloggers' stories has changed, as compared 
February through October 2022
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Influencing marketing platforms in Russia are:



Data collection and analytics

Analytics Tools
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11.1 Yandex.Metrika and Google Analytics
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End-to-end 
analytics 
service

RequestsCalls, chats, 
applications

Advertising expenses Deals

CRM
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11.2 End-to-end analytics

End-to-end analytics systems let you understand the following:
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11.3 Call Tracking

Call tracking helps:



Verification
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The most popular tools in Russia

11.4 Traffic verification tools
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