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RMAA is a cross-border marketing agency dedicated 
to connecting brands with Russian-speaking audiences. 
We help navigate cultural, linguistic & media landscape
barriers to deliver your story to the Russophone audience.
RMAA connects brands with a global Russian-speaking
audience.



Founded in 2008 and based in Moscow, the RMAA marketing
agency creates for its clients a detailed and extensive
understanding of how to increase sales, improve their
marketing techniques, and grow businesses and brands 
in Russia and the CIS.

RMAA is a cross-border 
marketing agency dedicated
to connecting brands with 
Russian-speaking audiences.
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Russian Digital Market: 
Global Estimate 2024 

 section 1



1.1 Global Russian-Speaking Population: 
A Comprehensive Numeral Analysis

5

Population of Russia: ~
Russian-speakers outside of Russia: ~

144 M people

114 M people

Additionally: 

Russian Speaking Market:

Russia + CIS + Worldwide audience ~ 258 M people
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1.2 Russia and the World: 
Key Variances in Digital Ecosystems
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The 2022 was marked by dramatic changes 
in the Internet advertising industry in Russia:

No Ads

Blocked Popular platforms



1.3 Overview of Internet use 
in Russia 2024
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Main Reason for using the Internet 

Daily time spent using the Internet

82.4%

65.6%

64.6%

63.5%

51.9%

48.7%

43.9%

43.5%

40.6%

40.1%

34.2%

32.0%

31.1%

29.0%

23.7%
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Devices used to access the Internet



Russian Digital 
Media Ecosystem

 section 2



911



2.1 Search engines in Russia
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Main Reason for using the Internet 

Share of Web Traffic by Browser

58.7%

48.5%

49.6%

22.0%

11.5%

7.4%

4.5%

3.4%

1.0%

0.7%

41.3%

23.4%

22.2%

21.0%

18.0%

11.1%

10.0%

9.2%

4.7%

4.3%

4.3%

3.3%

2.2%
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Yandex 2024

Age Distribution

16.32%

18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+

23.44%

18%
16.41%

15.07%

10.77%
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Google 2024

Age Distribution

19.84%

18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+

26.76%

17.52%
15.01%

12.05%

8.81%



2.2 How to Assess the Demand 
for Products, Issues, and Niches 
in the Russian Market
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https://wordstat.yandex.com/


2.3 Social Media Platforms in Russia 

Most used Social Media Platforms

71.1%

74.5%

41.9%

72.7%

40.0%

30.1%

22.7%

14.0%

10.2%

7.9%

916
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VK Clips 2024

Yappy 2024

High Potential Social Platforms for Future
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Telegram

WhatsApp

VK Messenger

Skype

2.4 Messengers in Russia
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High Potential Messengers Now. Discord Russia 
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VK Telegram Discord Odnoklassniki

2.5 Community Management Trends

Trends:



Advertising Systems and Tools 
in the Russian market

Section 3
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3.1 Paid search ad systems
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3.2 Yandex.Direct 

Search Engine 
Advertising

Mobile 
Advertising

Media 
Advertising

Audio 
Advertising

Placement 
on Marketplaces

Social 
Advertising

Yandex Advertising 
Network

Online Store 
Advertising

Video 
Advertising

Content 
Marketing

Yandex Maps 
Advertising
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Things to pay attention in Yandex.Direct tools 2024



26

3.3 VK Ads

Banner

Mobile Banner

Website advertising

App advertising

InPage

Pay Per View

InStream

Native Format

Full-screen unitAdaptive unit

Full-screen unit

Sticky-banner
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3.4 Brand Promotion on Telegram
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3.5 Programmatic Platforms
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3.6 Influencer Marketing

https://russia-promo.com/white-papers/influencer-marketing?utm_source=pdf&utm_medium=wp&utm_term=digital-2024
https://russia-promo.com/white-papers/influencer-marketing?utm_source=pdf&utm_medium=wp&utm_term=digital-2024


Digital Ad Labeling in Russia

Section 4



Data communication subjects and objects

Labeling is necessary in any of these situations:

Advertising is information that:

Who provides data? Who communicates 
data from the market 
and issues a token?

Who will get access

to data?
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How do advertising systems and agencies work with ad labeling?

Anna Galutskikh
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Marketplaces in Russia

Section 5
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58.7

58.6

37.1

24.8

20.8

24.2

21.0

6.1

4.5

2.8

5.1 Top Marketplaces in Russia

Devices used to access the Internet
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5.2 How can foreign brands use 
marketplaces in Russia?

OZON Seller for Partners Wildberries for Partners Yandex Market for Partners

https://seller.ozon.com/?abt_att=1
https://seller.wildberries.ru/about-portal/en/
https://yandex.com/support/vendormarket/room.html#room__anketa


Data collection and analytics

Section 6
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6.1 Analytics Tools 
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6.2 Big Data Providers
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6.3 Yandex.Metrica 
and Google Analytics
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6.4 Complex Analytics Systems
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6.5 Call Tracking Systems
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6.6 Traffic Verification Tools
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Conclusions



office@rmaa.agency

Follow us in social media

Contact the RMAA team by email

View Our Cases
Explore the Latest Marketing News in Russia and CIS

RMAA helps brands refining their marketing strategies 
and selecting the right influencers to achieve their objectives 

within the Russian and CIS markets.
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